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HanpasneHue 7.6 CnopT — AOKTOpCKa nporpama ,, Teopusa n metoaonoruns
Ha cnopTHaTa Hayka” Ha OocHoBaHue Ha 3anoseq Ne 58 ot 24.01.2024 .
Ha pekTtopa Ha HCA .

PeveHsenT: Mpod. MopaaHn Kanarkos,OH

IxaHcy Ncmann 3asbpia HCA ,B. Jlesckn” npes 2018 r. Npngobusa

OKC ,Maructbp® B YHCC 1 HCA npe3 2019 r. n 2020 .

[Mpn npencrtaBAHETO Ha [OOKTopaTa W nocregsanoTto  obcbxaaHe

oT3nBUTE ca NoNoXutenHn. OTnpaBeHNTE KOMEHTapU, Benexkn, MHEHUS

ca B3eTu npeasug U TPYAbT € HAacoYeH KbM nybnnyHa 3awmuta. CnaseHun
ca U3NCKBaHUATA, NpoM3TUYaLLM OT NpaBHO-HOpMaTMBHaTa ypenba.

AunceptaunoHHuaT Tpya Ha kaHcy Mcmaun e paspaboTteH B obem oT

205cTp.Cboabpka yBOA4, YeTMpU  rmaBu, W3BOAW,  MPENOPbKY,

6ubnuorpadms n npunoxeHuna. JintepaTypHmat o630p cbabpxa 266

N3TOYHMKA.

B rmaBa nbpBa - ,TeopeTuKO-MeTOAOSIOrMYecKka MOCTaHOBKA Ha
npobnema” npaBu Brne4yatnieHne 3agbnboyeHnaT n O06CTOeH aHanu3 Ha
nuTepaTtypHn M3TOMHUUM OT 266 aBTopu. [lopagu cneuudmkata Ha
TemaTukaTta OTHOCHO BpaHaa u 6paHguHra € NpuUnoXeH TePMUHOMOMNYEH
peyHuKk TpsbBa ga ce otbenexu hakTbT, Ye 3a HayyHaTa OOLUHOCT B
obrnactta Ha cnopta, npobnematuka, cBbp3aHa C OpaHf
MEeHUXKMbHTA M HeroBaTa Aurutanmsauus € WHOBaTUBHaA W
HaCcTOALOTO U3cneaBaHe 3a HAyYHOTO My OCMMUCIISIHE € HAaBPEeMEeHHO
n none3Ho. [Npu o063opa HA CNOPTHUA MAPKETMHI € Hanuue KpUTU4YEH
noaxod OTHOCHO OTMAMKUTE OT kKnacuyeckusi. [lpaBu BneyartneHue
3aabn604eHOTO aHanuaMpaHe Ha MapKeTUHroBUA MUKC B HerosaTa
MoAndomKaumns 3a NpuoXXeHmne npu CNopTHUTE CbOUTKUS.

CuuTtam, 4ye e Hanuue nogYepTaH MPUHOC KbM naeHTUMKaLUATA,
cucrematusaumaTa, MexXaHM3MuTe, NPUCHLLUM Ha UHTErpupaHuTe
MapKeTUMHroBM KOMYHUKauuMu. HanpaBeH € cnonyynueB onuT 3a
npeactaBsiHeE Ha yHuMBepcanHute, obwuTe NMOCTaHOBKM , Ype3 KOUTO ce
obsacHABaT 4YacTHUTE Ccry4au, npoumsTU4awmM OT CropTHUTE CbOUTUS.
MpeactaBeH e 3a NbPBM MbT Y HAC  aHNU3 Ha AUrMTanHUTE Megun B
CNOPTHMS  MapkeTuHr. [llpocrnegeHa e  TaAxHaTa  €BONOLUA U
cneynUYHNTE MHCTPYMEHTM.

MeToponorusita Ha m3cnegBaHeTO € MpeacTaBeHa BbLB BTopa
rnaBa. dopmynupoBkaTa Ha HaydyHus npobrnem wu xunortesata ca



CNeacTBMe OT aHanmsa Ha nuTepaTypHUTE MU3TYYHUUM U ca BasnpaHu Ha
CblLLECTBYBaALWLMTE Pas3fMumga N NpoNyckn B MHTeprnpeTaumdara Ha MapkeT
KOMYHUKaUMUTE B YCNoBUSATA Ha gurntanusupadHa cpega. HanpaseHa e
KOHCTaTaumdata, 4Yye ToBa BOAM OO0 HECHLOTBETCTBME Mexady OusHec wu
MapkeTuHroen uenn. CbllecTBEHAa 4YacT OT xunote3ata e 4pes
pa3paboTka Ha 6bpaHa npodunu ga ce onTMMM3npa BHeOPSBAHETO Ha
MHTEerpmpaHn MapkeTUHroBM KOMYHUKaLMK NpU peanu3aunsaTa Ha CNopTHU
cbbuTtusa. B T03M cMucbn ca gedurHMpaHM OCHaBHaTa Uen v 3agadnTe Ha
nacnegpaHeto. Obnactra, NnpeagMeTbT U OBEKTHbT Ca KOPEKTHO OMUCAaHM.
HarnegHo, 4pe3 Tabnuua, ca MNOCOYMEHM W3NOM3BAHUTE Hay4HO-
n3crnegosaternckn metoan. ObcneaBaHn ca 3 mM3gaHUsA Ha CbOUTMETO
,MapaToH Cocuns’, B KOETO JOKTOPAHTBLT € Bun opraHM3aTop U y4aCTHUK-
CbOTBETHO 5 1 3 roanHu.

FnaBa TpeTta — AHanu3 Ha pe3ynTtaTuTe e CTPYKTypupaHa B neT
pasgena. [lpaBu BnevyaTtneHue wu34yepnaTtesiHUAT ob6xBaT Ha
TeMaTuKaTukata M CrnocoOHOCTTA Ha AOKTOpaHTa pAa aHanusumpa
npouecuTe U ABMEHUATA, NPOM3TUYALLM OT Hes.

B nbpBUM paspen e npoyyeHa opraHu3aumaTa Ha OpaHga u
npeausBukaTencTeata, NOPOAEHUM OT MO3ULMOHUPAHETO Ha CbLOUTMETO
KaTo ,mMacoBO” 1 ,enuUTHO”. lNpeacTaBeHn ca 3anHTEpPECYBaAHUTE CTPaHU U
TbpCeHUTE OT TAX MNON3M M MOTMBW. BCbLHOCT TOBa € MoAgen Ha
cuUTyauusaTa C oyepTaBaHe Ha pondra Ha ydacTeawmTte cTpaHn. Cuntam,
ye BaXKeH 3a M3crneaBaHeTo € N MoaenbT Ha OpaHO nepcoHaTta Ha
YYaCTHULMTE KaTo TUMOSOMNS, KakTo U Ha CbOUTMETO B KQYECTBOTO MY Ha
NPOAYKT M ycnyra B eTanuTe Ha nogrotoBkaTa — CMOPTHO-TEXTUYECKA U
KomepcunanHa. B Tasm Bpb3Ka ca yCTaHOBEHU MPOMYCKU , NIUNCa Ha
obpatHa Bpb3Ka C noTpedGutennte U MUHUMANIHO OHJaWH
npucbcTBME Ha OpaHaa. KaTo usano orcbecTBa AUrnTaneH MapKeTUHr.

BTtopn pasgen e nocBeTeH Ha NOTpebHOCTUTE, Harnacute wu
OYaKkBaHMsSITa Ha KOprnopaTUBHUTE opraHmnsaumm / CNoOHCOpU U NapTHLOPW /
3a ynpaBreHneTo Ha bpaHaa. B ueHTbpa Ha BHUMAHUETO € TpeTUpPaHeTo
Ha OusHec opraHmMsauuMmMTe KaTo OTAenHW OpaHOoBe Ha OCHoBaTa Ha
OBYCTPaHHWN neyenmnBLUn OTHOLEHUS. [TpoBeaeHO € eKCnepTHO NpoyyBaHe
,KaTO ce npaBu pasrpaHUYeHne mexagy WHCTUTYLMOHANHM NapTHbOPU U
KopnopatmBHu cnoHcopu. QuepTaHa e ponsata Ha cboOuTMeTo ™
pa3BuTMETO Ha OpaHaa B nepcnektuBa. Hanara ce u3BoabT, 4ye nwunca
ONrMTaneH MapKeTuHr.

B Tpetna paspgen e nNpoyvyeHO CbCTOSAHMETO Ha MWHTErpupaHuTe
MapKETMHIOBM KOMYHMKaLMM Ype3 eKCnepTHa OLeHKa B TPU M34aHus Ha
,MapatoH Codusa”. Tyk ce wu3acnegBa HaW-BaXHUAT npobnem B
Tematmkata — KOMYHWKaAUMOHHUAT npouec npeau , no BpemMe un cnepg
cbbutneto. ManonseBaHa € eKkcrnepTtHa KapTa CbC CTaHOapTU3MpaHu
AbNbo4YnHHM uHTepBloTa. O6XxBaHaTK ca opraHmsaTopuTe, NapTHLOPUTE U



yyacTHUUMTE B CbOMTMETO Npe3 npmuamMata Ha AUrMTanHoOTO MPUCHLCTBUE
Ha OpaHga.. B pesyntat Ha 3aabnboyeH aHanm3 ca U3BeAeHU
HeraTMBu B MapKeTUHroBUTEe KOMYHUKaLMM U HaWl - Be4ye OT nuncara
Ha WHTerpauua wmexay Tax. [locneacTteusata ce wu3passaBaT B
pasMuHaBaHe MYXay NpeanoXeHust OT opraHnsaTopuTe U OYakBaHWA Ha
napTHbOPUTE, NIMNCa Ha 3HaHWA U YMEHUA 3a AurMtanHo obulyBaHe npwu
B3aMMOLENCTBUATA, NPOMYCKM MPWU OHMaWH NpUCbCTBMETO Ha GpaHaa .
Cuutam, 4ye 0COOEHO NOME3HO 3a NPOYy4YBaAHETO € KaTeropusmpaHeTo
Ha edeKTUTe OT NMPUNOXKEHUEeTO Ha AUrnTariHUTe KOMYHMKauuu un
npearioXXeHnsiTa 3a pelleHus, KOUTO ca CblUeBPEeMEHHO NMpenopbKU
3a M3NON3BaHETO Ha COLMarIHUTE MPEXU U KaHanw.

YeTBBHLpPTH pasgen e nocBeTeH Ha 6paHg 0OCBeAOMEHOCTTa, Harnacure,
oYakBaHWATa, yOOBMETBOPEHOCTTa OT BpaHgnonuTukaTa Ha y4acTHULMTE.
N3cneasaHn ca 308 notpedbutenn Ha cbOUTMETO, BCUYKN PETMCTPUPAHN.
Han-macoBusi KOHTUHIeHT e 25-34r., a 60 % ca mbxe. 3a NpoyyYBaHETO €
n3nona3BaHa aHKeTHa KapTa. Habniogasa ce TpanHOCT Ha NnoTpedbHocTuTe,
HO W OMHaMKuKa, KOeTO € npeam3BuKkaTencrtBo npea OpaHaa ga v
yooBneTBopu. M3TbkHaTa € pondara Ha WHTErpypaHuTe MapKeTUHIOBU
KOMyHMKauMn 3a obeauHsiBaHe Ha nocrnaHusaTa. 3a obpaboTkata Ha
OaHHUTE OT MNpPOoy4YyBaHETO € W3NON3BH BapuauMOHEH aHanuM3 3a
BogeLwmnTe 6paHaoBe OTHOCHO M3BECTHOCT U CTEMNEH Ha pa3no3HaBaHe .

Bbu morno pga ce HanpaBAT N HAKOU KPUTUYHU Genexku,
KOUTO He Ceé OTHACAT A0 CbLLWHOCTTa Ha npoGnemaTMKaTa n

NoCTUrHaTuUTe pe3ynTtaTyu OT AOKTOpPaHTa.
N3nbnHeHneTo Ha 3agjaya 5 - 3a cb3gaBaHe Ha OpaHa oauT e no-
CKOpPO MnoXernartesnHa, OTKONKOTO CBbp3aHa C AaHHW OT Npoy4BaHe.
N3soante ca npencraBeHn obcTosTencrteseHo. Moxe pa ce
NPeanonoXun, Ye HAKOU OT TSX Ce OTHACAT KbM €[Ha OT 3agayvnte Unu
Mbk 06CcnyXBaT NoBeYve OT eHa 3agada, HO TOBa HE € YTOYHEHO.
[MoBeyeTo OT MPEMOPBLKUTE HE ca agpecupaHy KbM KOHKPETHU
N3NbNHUTENN, HAaBSAPHO 3aLl0TO Ca U3BECTHM 3a cbbutmeTto ,MapaToH
Codomns”.
Mmam BbNpoC KbM AOKTOpaHTa: [IOKOMKO NpenopbKUTE ca NPUNOXMMUA
n 3a gpyr Bug cbbutns oceeH ,MapaTtoH - Codms” n JOKOMNKO TOBa He e
Bb3MOXHO?

N3noxeHnTe no-rope aprymMeHTn My gaBaT OCHOBaHME Aa TBbpAS, ve
NpeacTaBeHUAT 3a peleH3upaHe gucepTauuMoHeH Tpya Ha  [bkaHcy
Ncmann e 6e3cnopHO akTyaneH u Heobxoaum 3a crnopTHaTa Hayka He
camMo C TeMmaTuyHata CU HACOYEHOCT, HO U C TEOPETUKO-NPUIIOXKHATa CU
CbLLHOCT 1 NpefHas3Ha4yeHne, KakTo U C TEOPETUYECKUTE N NMPaKTUYECKUTE
N3mepeHus.



TpyabT € HanucaH Ha KHMKOBEH e3MK, CbobpaseH cbC cneuudukaTa
Ha HayyHaTa TepmuHomnorus. TekCTbT ce OoTnMyaBa C A00bp CTUM U
SICHOTa Ha M3kasa.

CbObpXaHMETO W CTpyKTypaTa Ha aucepTauusita e HaanexHo
oTpas3eHo B aBTopedepaTa, KOUTO HanmbTHO CbOTBETCTBA Ha Tpyaa.

Hay4yHuTe npuHOCKM Ha gucepTaumoHHUA Tpya Ha [xkaHcy Wcmaun
moraT ga ObaaTr npeacraBeHn o000BWEHO B HSKONKO OCHOBHU
HanpaBneHus:

1. 3a nmbpBM NbT B CMNOpTHaTa Hayka Yy HaC apryMeHTMpaHo W
obocHOBaHO € u3crnegBaHoO AMrMTanHoOTO  ynpaBfieHne Ha OpaHaa Ha
CMOPTHU CLOMUTUA.

2. MaBbplieHa € uaeHTudukaumsa n cuctemaTndaumsa Ha MexaHusmMmTe,
NPUCHLLM  Ha UHTETPUPAHUTE MAPKETUHIOBU KOMYHUKALMK B CNopTa.

3. PaspaborteHn ca ©OpaHa npodunu, 4pe3 KOMTO ce OonTUMM3Mpa
BHEOQPSIBAHETO Ha MApPKETUHIOBUTE KOMYHMKAUUKM NpW peanu3aums Ha
CMOPTHU CLOUTHUA.

4. Cb3pgageH e mogen 3a nonsite MU MOTMBUTE Ha yvacTBawuTe B
opraHusaumaTa Ha bpaHaa, KakTo n moaen Ha bpaHa nepcoHarTa.

5. KateropusmpaHu ca edektute OT NPUMOXEHWEeTO Ha AurutanHute
KOMYHUKaLMKN 1 NPEeaSIOXEHNS 3a peLleHus.

Mo TemaTa Ha gucepTauMoOHHUA Tpya ca npeacraBeHn 2 nybrnvkaumn.
Te ca cBbp3aHM C TemaTukata Ha [AoKTopaTa M ca MNOMECTEHM B
rognwHuun Ha HCA.

B 3aknro4yeHune: PaspaboTteHus pokropat oT [xaHcy Wcmaun
AokasBa HaydHusi My noTeHuman W MOCTUMXKeHus. 3awuTtaBa Mo
6e3cnopeH Ha4yMH HaMepeHusiTa cn B NpeaBapuTenHo opmynupaHarta
XunoTtesa 3a MPUHOCU KbM AUrMTAnNHOTO YynpaBreHue Ha OpaHga Ha
CMOPTHM CHLOUTUA YpE3 MHTETPUPAHN MAPKETUIOBN KOMYHUKaLIUM.

Ha ocHoBaHMe ropeusnoXeHOTO cYMTaM, Ye ca Hanuue BCUYKMU
aprymeHT™M Ha [xaHcy Camup Wcmaumn pa O6bae npucbaeHa
Hay4yHaTa u obpa3oBaTenHaTta cteneH ,, [loktop "B npodecmoHanHo
HanpasneHue 7.6 CnopTt — AOKTOpPCKa nporpama , Teopusi  MeTo4onorms
Ha cnopTHaTa Hayka”.

NpusoBaBam yBaxaemuTe uYfieHOBe Ha Hay4yHOTO Xypu Aa
NoAKpenAT C BOTAa CU TaKOBa peLueHue.

25.02.2024r. PELIEH3EHT: Mpod. NopaaH Kanaiikos, oH



REVIEW
of the PhD thesis of Jansu Ismail on the topic: “Integrated Marketing Communications for
Management of the Brand in Sports Events” for the acquisition of the academic title “Doctor
of Philosophy” in the professional field 7.6 Sport - doctoral program “Theory and
Methodology of Sports Science” by the Rector’s order No 58 o1 24.01.2024 r.

Reviewer: Profesor lordan Kalaikov, Doctor

Jansu Ismail graduated from The National Sports Academy “V. Levsky” in 2018. He acquired
his Masters degree at The University for National and World Economy and at the NSA in 2019
and 2020. During the discussion of the presentation of his PhD thesis the assessment and
reviews were positive. The comments, notes and opinions were considered, and his work was
directed towards a public defense. The requirements resulting from the legal regulations were
met.

The PhD thesis of Djansu Ismail consists of 205 pages. It contains an introduction, four
chapters, conclusions, recommendations, a bibliography, and appendices. The literary survey
contains 266 sources.

In chapter one — “Theoretical and Methodological Treatment of the Problem”, we are
impressed by the thorough and extensive analysis of literary sources by 266 authors. A
terminological vocabulary was added because of the specific features of the subject matter
about brand and branding. We have to acknowledge the fact that the subject matter
concerning brand management and its digitalization is innovative for the scientific community
in the area of sports, and that the research about its scientific rationalization is timely and
useful. The review of sports marketing includes a critical approach concerning the differences
from the classical one. One can see the in-depth analysis of the marketing mix in its
modification when applied to sports events.

| think that we have a pronounced contribution to the identification, systematization, and
the mechanisms inherent to the integrated marketing communications. There is a successful
attempt to present the universal, general postulates, through which we can explain the special
cases resulting from sports events. The author has presented, for the first time in our country,
an analysis of digital media in sports marketing. The work also follows their evolution and
specific instruments.

The second chapter contains “The methodology of the Research”. The formulation of the
scientific problem along with the hypothesis result from the analysis of the literary sources
and are based on the existing differences and gaps in the interpretation of market
communications in the digital environment. It is concluded that this leads to a discrepancy
between business and marketing goals. A substantial part of the hypothesis is to optimize the
implementation of integrated marketing communications in the realization of sports events
through the development of brand profiles. In this sense, the main goal and tasks of the study
are defined. The field, subject, and object are correctly described. The implemented scientific
research methods are indicated by a table. Three editions of the event "Marathon Sofia" have
been examined, in which the doctoral student was an organizer and participant - respectively
5 and 3 years.



Chapter Three — “Analysis of the results” is structured in five sections. The comprehensive
scope of the topics and the ability of the doctoral student to analyze the processes and
phenomena resulting from it are impressive.

The first section studies the organization of the brand and the challenges posed by positioning
the event as "mass" and "elite". The doctoral student presents the stakeholders and the
benefits and motives they seek. In fact, this is a model of the situation and an outlining of the
role of the participating parties. | think the model of the brand persona of the participants as
a typology, as well as the event in its quality as a product and service in the stages of
preparation - sports-technical and commercial, is important for the study. In this regard, gaps,
lack of feedback from consumers and minimal online presence of the brand have been
identified. In general, there is no digital marketing.

The second section is devoted to the needs, dispositions and expectations of corporate
organizations (sponsors and partners) for brand management. The focus is on the treatment
of business organizations as separate brands on the basis of mutually beneficial relationships.
An expert study has been conducted, making a distinction between institutional partners and
corporate sponsors. The role of the event and the development of the brand in perspective is
outlined. It follows that there is a lack of digital marketing.

The third section studies the state of integrated marketing communications through an expert
evaluation in three editions of "Marathon Sofia". Here, the author examines the most
important problem in the topic - the communication process before, during and after the
event. An expert card with standardized in-depth interviews was used. The organizers,
partners and participants in the event are covered through the prism of the digital presence of
the brand. As a result of an in-depth analysis, the doctoral student has derived the negatives
in marketing communications and most of all the lack of integration between them. The
consequences are expressed in a discrepancy between the proposals of the organizers and the
expectations of the partners, lack of knowledge and skills for digital communication in the
interactions, gaps in the online presence of the brand. I think that the categorization of the
effects of the application of digital communications and the proposals for solutions, which
are also recommendations for the use of social networks and channels, are especially useful
for the study.

The fourth section is devoted to brand awareness, dispositions, expectations, satisfaction with
the brand policy of the participants. 308 consumers of the event, all of them registered, have
been studied. The most massive contingent is 25-34 years olds, and 60% of them are men. A
guestionnaire card was used for the study. Persistence of needs, but also dynamics, are
observed which is a challenge for the brand to satisfy the consumers. The author emphasizes
the role of integrated marketing communications for unifying the messages. A variation
analysis was used to process the data from the study for the leading brands in terms of
awareness and recognition.

Some critical notes could also be made, which do not relate to the essence of the problem
and to the results achieved by the doctoral student.

The implementation of task 5 - creating a brand audit - is more desirable than related to data
from a study.



The conclusions are presented circumstantially. It can be assumed that some of them relate to
one of the tasks or serve more than one task, but this is not specified.

Most of the RECOMMENDATIONS are not addressed to specific performers, probably because
they are known for the event "Marathon Sofia".

| have a question for the doctoral student: To what extent are the recommendations
applicable for another type of event besides "Marathon - Sofia" and to what extent is this not
possible?

The arguments presented above give me the reason to claim that the dissertation presented
for review by Jansu Ismail is undoubtedly relevant and necessary for the sports science not
only because of its thematic orientation, but also because of its theoretical and applied
essence and purpose, as well as because of its theoretical and practical dimensions.

The work is written in literary language, in accordance with the specifics of the scientific
terminology. The text is distinguished by a good style and clarity of expression.

The content and structure of the dissertation is properly reflected in the abstract, which fully
corresponds to the work.

The scientific contributions of the dissertation of Jansu Ismail can be presented summarily in
several main directions:

1. The digital management of the brand of sports events has been argued and substantiated
for the first time in the sports science of our country

2. One can see a clear identification and systematization of the mechanisms inherent in
integrated marketing communications in sports

3. The doctoral student has developed brand profiles which optimize the implementation of
marketing communications in sports events

4. A model has been created concerning the benefits and motives of those involved in the
organization of the brand, as well as a model of the brand persona.

5. The effects of the application of digital communications have been categorized and
proposals for solutions have been made

Two publications have been presented on the topic of the dissertation. They are related to the
topic of the PhD thesis and are published in yearbooks of the NSA.

In conclusion: The doctorate developed by Jansu Ismail proves his scientific potential and
achievements. He defends his findings in the preliminary formulated hypothesis about
contributions to the digital management of the brand of sports events through integrated
marketing communications in an indisputable way.

On the basis of the above mentioned arguments, | believe that Jansu Samir Ismail should be
awarded the scientific and educational degree "Doctor" in the professional field 7.6 Sport -
doctoral program “Theory and Methodology of Sports Science”.

| urge the esteemed members of the scientific jury to support such a decision with their vote.

05.02.2024 REVIEWER: Profesor lordan Kalaikov, Doctor



